The B2T Specialists



After we get our hands dirty, we produce some very clean, professional work. The examples here

are just a sampling of how we've helped our clients sell to the tradesman market. Check 'em out.

Sonnhalter wanted to give General Pipe Cleaners’ e |

-

print and digital creative a completely new look > |
and feel that felt more contemporary to today’s

audience. By using a duotone, high-contrast ef-

fect, Sonnhalter was able to develop creative that
felt very modern and allowed the products in their

distinct orange color to pop. = ' ’ﬂ‘ ﬁ i

Mortar Net Solutions is well known for
their individual moisture management
products, but the company wanted to
introduce new communication messaging
that further expanded their expertise

in this field. Sonnhalter and Mortar Net
developed messaging designed to elicit
thought about wall failure and what
happens if something isn‘t done correctly.
The messaging would then present
Mortar Net's flagship solutions and how
they're ideal for eliminating these risks.

In order to accentuate the innovative features of
KNIPEX's products, Sonnhalter developed creative
that showed the products in use to display their
ability to fit into tight spaces or grip a multitude

of different workpieces. For the mobile jobber
audience, Sonnhalter created bite-sized selling tips
at the bottom of the ad to help when selling to

potential customers.




NOT AFRAID

our

Marketing can be a dirty business. And that's
exactly what we like about it. Because we serve

companies that target professional tradesmen

in the construction, industrial and MRO markets.

People who work with their hands. Plumbers.

Electricians. Machinists.

Selling to professional tradesmen in the
construction, industrial and MRO markets
requires a special expertise. That's where we
come in. At Sonnhalter, our focus has always
been on this niche. Been there. Done that. Will

do it for you, too.

We call our specialty Business-To-
Tradesman. We know the manufacturers that
sell to tradesmen. We know their businesses.
Their distribution channels. And the media they
use to deliver their messages. Our hands-on
experience and knowledge of the industry set

us apart from other marketing firms.

The bottom line is never losing sight of the
main goals: to increase sales...and to grow
businesses. We've been successfully doing both
for the B2T market for more than 40 years. And
we've never, ever been afraid to get our hands

dirty doing so.

As the country’s leading B2T advertising/marketing
agency, we're experienced at helping manufacturers
market their products and services to professional
tradesmen, especially in the following key markets:
construction, plumbing, electrical, HVAC/R, industrial
and MRO.

With our background, we have a lot to offer...no matter
what market or industry you're in. Listed are some of the
other relevant categories where we have experience.



It’s an Avalanche

More Selection and Exceptional Performance

When | considered
renaming a 70-year legacy...

© GERBER

Mobile-MAX™

Bottom Ash Dewatering and
The Torch Is Past f Transport Water Treatment System
(and so are welding and grooving)
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If you like what you see, let's get together. We'll show you how you
will clean up when we get our hands dirty. For more samples and

information, visit sonnhalter.com
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